One of the goals of globalization is to create a uniform world culture. This desirable world culture involves elements of culture such as language, religion, fine arts, food habits, ways of dressing, etc. Although believing in the impossibility of such a result, we can not ignore the damage globalization has been giving to national cultures. As a result of the intensive promotion of communication technologies such as internet and media which are in the hands of global powers, people from different nations began to take pleasure in same food culture, dressing and movies. National cultures are being affected negatively by the import of uniform culture which is merely based on consumption.
Another impact of the cultural aspect of globalization on national cultures is the underlying of multiculturalism persistently by global powers. Micro nationalisms are being provoked through discourses such as human rights, democracy, ethnic identity, cultural mosaic, cultural rights and education in mother tongue and nation states are tried to be shattered. While a uniform culture is desired by global powers, it is easier to disintegrate national cultures so as to melt vulnerable ethnic cultures in the same pot of a single world culture. Elements of culture such as manners and customs, worldview, works of art and religion are being affected by the negative consequences of globalization by means of communication channels and as a result of missionary activities (AKKAŞ, 2008, p.61 ).
Uniformity as a result of globalization is as strong and serious as possible. Once every five hours a Mc Donald's is being opened in the world. Once every twenty four hours, 110.000 jeans are being sold. In 200 countries, young people care about Valentine's Day more than their own feasts and on that day they declare their love to their beloveds with cards prepared by Hall-Mark. Children know Mickey Mouse of Disney better than their own statesmen. In 1998, 19 over 20 films which made the most profit were American films. Still in the world at 300 million homes American channel MTV is being watched.
It would be inadequate to account for all these with the phenomenon of globalization. It would be good to recall other factors such as State and Ideology.
State and Ideology
The political power needs basically two things in order to govern. First of these is its materialized form which is the state. The other one is ideology which is shaped along with its political rationality. The political power produces a representation of the world according to its own worldview (and we call this representation ideology) and it conveys this representation and vision to individuals by means of some apparatuses. The political power governs individuals (subjects) through ideology and ideological apparatuses of the state. One of the most effective ideological apparatuses is popular music and media.
In that sense music confronts us starkly. Music is everywhere, packaged, ready for sale and hence easy to spread. Today, as a result of presentation of lives pursued under spotlights as a utopia to the public, people thinking that they their fate can change submerge in imaginary worlds they create and they lose touch with reality. Here, music functions as an ideological apparatus (Yıldırım, Koç 2008, p. 83) .
Capitalist ideology is the ideology of commodification and alienation in every realm.
Music gets its share from this as well.
Modernism and Postmodernism
Modernism began in the early 19th century with the Enlightenment movement. The Age of Enlightenment was the beginning of the age of modernism. The individual liberation and humanism were pushed to the forefront. In that sense the Romantic Movement was Postmodernism, on the other hand, was initially born in art and architecture through
Western intellectuals and has spread onto all other disciplines. It brought a harsh criticism against the modernity created by the Age of Enlightenment.
We can cite the defining features of postmodernism as follows: Firstly, postmodernism as the name also implies means a time after modernism. It goes against tradition and modernity. It declares null and void all jargons belonging to modern times. Secondly, it rejects truth claims. Thirdly, it accepts the world in which dream and material reality intertwine. Fourthly, everything is meaningless according to postmodernism.
Postmodernism has developed as a revolt against 18 th century European Enlightenment which is based on the human and reasoning as the most determining factor and which takes the European civilization, culture and society as a universal norm against which all other civilizations, societies, cultures, modes of thought and behavior should be judged and depicted. Postmodernism protests against absolute rationalism and European idea of racist culture and civilization; it tries to find ways of representing all classes and races (Serdar, 2001, p.18) . (Serdar, 2001, p.342) . Tradition and traditionalism do not imply the same thing.
Tradition is the summary of the absolute roof of reference which is provided by values and actions of a civilization. Forms of organization, ideas, lifestyles, techniques and products produce a unique point of view. Tradition can be treated as the study of a history of humanity going through change. The most outstanding tradition is the one that keeps pace with change and which is proactive. Traditionalism, on the other hand, is a reaction against external pressures. It is passive and it just works for conserving. Indeed, traditionalism results in an entrenched, oppressing and reactionist situation in many societies and cultures (Serdar, 2001, p.342) . Traditionalism, presentation of the past as a solution to the problems of the present amounts to both the falsification of the tradition and the failure of any living tradition in spreading the mobilizing knowledge essential to it. Traditionalism only works for destruction, but it can not reconstruct (Serdar, 2001, p.342) .
Societies other than Western societies are defined as "other". Tradition is the essence of those "other" societies and also the main obstruction against postmodernism.
Postmodernism, as its very meaning implies, is the peak of a transition period in which honest principles and fields of activity of modernism have been rendered useless, yet also have not been replaced by a totally new system of values throughout social, cultural, economic and ideological history.
Neither a truth nor a confirmed reality exists for postmodern "requests". There is an ambiguous labyrinth for the "aftermath" of everything. Attentions are consigned to absolutist relativism together with speculations of the irrational. Postmodernity which clings to the presupposition that there is a basic rupture in social development is the claim that an epistemology which responds to new forms of knowledge has been established.
"Postmodern theory" which brings new criticisms that do not depend on "traditional philosophical trivet" against modernity have limited suggestions regarding the way activities of life are established while also making some criticisms and "assessment".
Postmodernism intends to destroy totalities and truths with capital letter in order to emphasize truth particles within totalities and wants to be the eclectic umbrella of these particles (Demirer, 1998, p.225) .
To sum up, modernism is the representation of modernization of the tradition (essence).
On the contrary, postmodernism is the rejection of the tradition (essence) and the representation of cultural imposition (cultural imperialism). Hence, our musicologists should embrace modernism.
British anthropologist E. B. Taylor Edward Burnett (Taylor (1832 (Taylor ( -1917 Turkish society is in the second step. The place of Ottoman Empire in the field of music did not change even in periods in which it was superior to the West in cultural and other realms. Researches which were done in 20th century, in fields of anthropology and other social sciences, showed that Tylor's theory is inconsistent and no culture is superior to other cultures, and it was emphasized that technological superiority does not imply cultural superiority. It is interesting that although Tylor's view has lost its validity, it is still accepted by some circles in Turkey (Eroğlu, Köktan, 2002, p: 8-11 ).
Culture may differ according to the ruling class in power. It may take on a shape in accordance with daily life. For example in this period, the culture of globalization is "postmodernism". Here, it brings about cultural imperialism and hence plays the role of ideological apparatus which brings up the concept of alienation.
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Alienation
The person who has become free is the ripe person. A free society is a society in which the individual is a self. Here the concept of "self" implies an individual who achieved becoming an "ego". And to become a person (a self) is a process. The necessity that the society consists of individuals who are "selves" brings up the discussion of the concept of "alienation" (Tekin, 2009) Alienation is a concept that has been used since the 14th century. It has undergone important changes throughout six centuries. In 14th century, it had rather a religious connotation. It had to do with the breaking off relations with God. On the other hand, in 15th century it was used to account for the change hands of ownership of anything, especially change hands of possession of rights, property or money. But above all, it is a concept that is implied to express what is negative in the mentioned activity. Another contemporary meaning and common usage of the concept has its origins in psychology: It is one's disconnection from deepest and essential sensations and needs of oneself (Tezcan, 1985, p.121) Modernity, which was brought up by the 18th Enlightenment thinkers, looked for the ways of "getting rid of" external authorities (tradition, God, etc.) while also showing his/her own potential to the person. With modernity, the human was almost reinvented or new missions were conferred on him/her and the phenomenon of man (human) was tried to be redefined. While man had existed in order to perform particular tasks until the end of the 18th century, now s/he has become a determining factor, an effective power who decides for his/her roles and future (Özkiraz, 2003, p.15) . According to him, alienation is the phase in which the detachment from one's self occurs.
He divides alienation into three stages. The first one is one's alienation from the nature.
"Man, firstly, is estranged from the nature which the very substance of his labor. Yet through this estrangement he prepares the subjugation of nature so as to make the nature his inorganic body." The second one is the estrangement of man from other men. "Man is estranged from other men in whom he sees no more his species-being but an individual alien to him." Third one is man's estrangement from himself. "Eventually he's estranged from himself and this goes as for to the denial of one's personal life in order to achieve his physical life." (Marks; 1844 , El Yazmaları, 1993 The alienation of the individual is manifested through his/her determination by external factors. And overcoming alienation is basically related with the process of resisting all these external factors. Globalization has brought about postmodernism, total alienation and popular culture.
Popular Culture
Popular culture is the culture of daily life. In a limited sense it involves entertainment. In a broad sense, it provides the preconditions for the ideological reproduction of a particular lifestyle. It creates a suitable environment for the official ideology to be widespread and confirmed. It is a drug in both quantitative and qualitative senses. It constantly produces unreal personalities and myths (Yıldırım, Koç 2008, p. 86) .
The ruling power which controls daily life organizes alienation which imposes official ideology on the unconscious of masses while also producing popular culture and ideology in the negative sense in every instant of life. People who are imprisoned by the alienation which is intertwined with the capitalist consumer culture of the new world order have no strength to go beyond the world of their daily life. Moreover, this life which consists of relations of work, family and neighborhood is shaped by powers which can be neither governed nor comprehended by these ordinary people. "Big changes" are beyond their
control, yet these changes also affect their actions and worldviews. With the oppressive enforcement of this same framework that is shaped by modern society, ordinary people
can not think of changes other than these changes that shake the mass society, hence they are forced to consider themselves as people of an age which has left them powerless and aimless (Demirer, 1998, p.98-99) .
The most common field of analysis under the subheading of subject of popular culture is music. Individual tries to overcome erosion of identity through having an existential struggle. The process of struggle amounts to the adoption of a fake identity. Concerts gone with a group of people, music "artists" which are made a cult and admiration felt for those artists… Individual who tries to be integrated with the crowd aims to be popular through ignoring the schizophrenia of his/her inner world and to melt his nihilism through the irony of integration. Everything made in the name of music, which is settled in the midst of the daily life, is supposed to be appropriated and consumed. A class needs to make use of some ideological apparatuses in order to maintain itself. In these hegemonic relations, music style which is under the effect of empiricism plays a crucial role. "In the majority of today's societies, empiricist consciousness has been made to reach almost the level of a neurotic stultifying in order to maintain class hegemony" (Oskay, 2001, p.43 ).
We are pulled by the realm of standard living by the music to which we listen in order to get rid of the stress of daily life. Maybe we relax but we are also pacified. We become players of political arena without becoming aware of it. We think of music or art independently of society which has its unique rules and politics. Considering music as a means of escape and/or treating it in terms of its entertaining aspect and ignoring its dimension of social analogy results in the confirmation and defense of the dominant discourse through alienation from cultural structure. (Oskay, 2001, p.43 ).
As mentioned above, this process of alienation can be struggled with only by the rise of musicologist intellectuals.
Musical work involves the hegemony, opposition, discourses of public and the power and ways of living. Interpretation of the work resembles the quest for the meaning of sacred words. The only precondition of pursuing the quest is to be wise in the name of existence and music (Oskay, 2001, p.43) .
Popular culture can create impacts and be experienced rapidly throughout the world in this age of communication. It penetrates not only into music but into all spheres.
Uniformity is being created. Local diversities and cultural richnesses are perishing rapidly.
Popular Music
"Richard Middleton, whose book entitled Studying Popular Music is considered as an important reference book in discussions on popular music, analyzes Franz Birrer's summary of popular music definitions in four categories. Although he points out that these definitions are not satisfactory in the last analysis, criticisms he made about these definitions are crucial. First one is the normative definition which says that popular music is a simple and banal genre. This definition also brings up the idea that popular music is an easily understood and banal music which has no aesthetic value. "Low" and "high" cultural definitions and musical distinctions on the basis of those definitions, rising from the evaluations of types of music, are surely fictional and generally assessed within the framework of principles of Western music. Western Classical Music is generally considered as complex, difficult and as a result good and high quality music. It is hard to
produce and perform what is complex; and it is important and valuable to achieve what is difficult.
However, this problem of simplicity and complexity is also extremely subjective and perceptions of subjects develop in relation with their personal and cultural characteristics.
For example, rhythms of Africa may be considered as difficult for a person who received education of Western music, but this is not the case for an African. Similarly, while it can Online Journal of Communication and Media Technologies Volume: 1 -Issue: 4 -January -2012 be said that some arias of Verdi or songs of Schubert contains qualities of simplicity, it is disputable whether a song of Billie Holliday or Frank Zappa is "simple" or not. On the other hand, the simplicity of popular music is usually explained by its being "entertainment" music. However, it is not that easy to entertain people and the fact that a piece of music is produced in order to entertain people does not trivialize that music.
Hence the definition which is based on the claim that popular music is banal is highly arbitrary.
Another attempt for defining is based on the description of popular music in negative
terms through expressing what it is "not". In general, popular music is the music which is not "folk" or "art" music. However boundaries of music genres is so blurred with the development of music industry that while it has become harder to even designate a piece of music as folk music or art music, considering popular music as the negative of those music genres that can not be clearly defined complicates things more. The chaos of naming on the shelves of music markets and the presence of each album in a different category in every market make the situation more visible.
The third category discussed by Middleton is the sociological approach that associates popular music with a particular social group. But, it is usually observed that a piece of music may have very different meanings for different groups and that the audience may undergo change in the course of time. Popular musics have been a music genre that are listened and liked by a heterogeneous group of people ranging from a socialist to a bourgeois, from an urbanite to a villager, from a young person to an old one. It would be a very insufficient definition to say that arabesque is the music of a new urbanite populace who has migrated from the village to the city. Or to say that the arrangement music which became an important musical channel in the 60s and 70s is the music of the urbanite and elite class would be barely realist considering the audience of those songs. It is known that arrangements of 45-rpm discs that emerged at that period were listened and become popular at many places in Anatolia by means of radios. Therefore, the association of popular music with social groups is not a satisfactory criterion for defining popular music" (Yıldız, 2008) .
As explicit above there are many studies on popular culture. As stated before, this study does not aim to question the meaning of popular music and to get lost among those meanings. On the contrary, what should be understood by musicologist intellectuals is not what popular music is but for whom it serves and the fact that it can not be structurally independent from the totality.
Popular music and popular culture, because of synchrony in place and time, continue their existence as integrated with each other (Yıldırım, 20004, p.63-69) .
The model of symbolic heroes created by popular music pushes us into the state of insensibleness through destructing our cultural background. In this state, individual judgments have been replaced by the dazzling pleasure of commonly consumed products.
Taste in music has been transformed in regard with the extent to which presented models impress us in terms of their visuality (Yıldırım, 20004, p.63-69) .
In music just like in all fields of art, art is replaced by the pleasure taken from visuality.
Visual messages and visual pollution together with noise pollution as a result of popular music are so great that they would turn the whole social structure upside down. Indeed in recent years things have been carried too far to the extent of damaging the social structure.
Music industry which has been integrated into capitalist system, profits by fostering mass commodity demand with transfer of musics, borrowed from what tradition produces, into popular culture. Popular culture appropriates all aspects of tradition that would be useful and profitable and then it processes those aspects and presents them to the public. One of the reasons why social common sense finds itself in popular music is that it finds the remnants of the tradition metaphorically in those works. Popular culture, the pseudocradle of equality of the high class level it can never reach, is legitimizing its individual existence (Yıldırım, Koç 2008, p. 96) .
Determination of needs and supply of objects in response to the demand created in parallel with those needs point to the existence of an economic activity of its own right.
Music is only one of those needs. Music the content of which changed again has metamorphosed this time. It is art in its first form. And then suddenly it confronts us as a commodity. After a while, its value as a commodity will get ahead of its aesthetic value as an art work; it will be "reified" through estranging from itself; and the same vicious circle will be repeated through particular social activities and relations as a result of which its nature will shatter and will no more be identifiable (Yıldırım, Koç 2008, p. 96) .
Capitalist ideology creates fetish in every sphere out of consumer culture of commodity rationality. It has reached to such a point that it covers even folk music.
Folk songs undergo change because of the industrial dynamic in the urban atmosphere while they are fulfilling the longing for "homeland". Baglama is performed either with a guitar or it becomes electronic. Folk songs return to the village taking instruments they have internalized along with themselves. Popular culture which is supported by mass media absorbs all the values in music and then re-presents them in its own way. Hence music has got standardized within popular culture and hence it has been alienated from the environment in which it is produced (Yıldırım, Koç 2008, p. 96) .
The first thing to be confessed is that "popular culture is bought and sold to the masses for profit". Folk music has also been brought to this position. Music is no more produced by the people, but is produced in order to be sold to the people. It is sure that the question is not that simple. Popular culture is spreading through mass media. Thereby, values are reduced to images, the reality is replaced by those created images, and music is made functional as the bearer and ideologue of dominant ideology just like clips suggest (Yıldırım, Koç 2008, p. 83) .
Even though popular culture is showed as "it belongs to the people", indeed it is presented to the people in order to reinforce the domination of the sovereign. Since popular music is an important realm of popular culture it can not escape being another element of the same presentation.
Popular music is the material of entertainment sector and is the music of the daily life. Its relation of production and consumption is parallel to the complexity of the capitalist system. The development and prevalence of popular music are proportionate with the development of the system. The capital required for the production is obtained more easily in the capitalist system and hence the commodification of the product is easier.
Although the company producing popular music and the individual who performs, namely the musician are at the forefront of these relations, they are at the lower stairs of transformation of capital. For, product distribution, presentation, advertisement and a series of relations form a full industry network (Yıldırım, Koç 2008, p. 83) .
The dominants of the system are also the directors of popular culture and popular music.
Society is integrated with the political power through the channel of music. The sector which leads the music also manipulates the individual from outside. Cultural background has an affect on what underlies the taste of the individual (Yıldırım, 20004, p.63-69) .
Postmodern Popular Music
Postmodern popular music is a concept that is not defined terminologically. While on the one hand it has a complementary effect on this study, on the other hand philosophy of music needs a terminological definition of this kind. What does postmodern popular music cover? What does it not? Initially explaining these points will be meaningful for terminological defining. The birth of postmodern popular music is historically simultaneous with the rise of the postmodern culture. Both of them cover especially the last twenty years.
Postmodern popular music is composed of hollow words that do not make up a meaningful whole. It is nonsense, chaotic, superficial and even banal. There is not any tiny trace of art in it. Moreover it has no concern for the art. However subjects such as sex and love are depicted impolitely.
Postmodernist imposition groups those who produce this kind of music under the name of the artist and pushes them to the forefront with also the effect of the media. And those people are selling their subculture identities mixed with lyrics and compositions, in a banal way, to the people. Theoretically, this situation is the expression of postmodern culture in the field of music.
In our age of communication which is based partly on technological developments this type of music has been listened now in nearly all segments of the society. On the other hand, classical art music which has a dimension of art and classical folk music are not sought after very much, although they should be. This situation is very terrible.
Undoubtedly it can not be thought independently of the totality. This period is the political and cultural result of globalization. It is the success of postmodern imposition on traditions.
Intellectual musicologists are supposed to stand out against this corrupt situation. They need to consider what is artistic in art as valuable and to work on it. The appreciation of artistic dimension in music will mean the rejection of postmodern cultural imposition.
"Don Quixote" musicologists are required at this point. It is possible to explain popular culture and popular musics which are products of it with many examples. However, since they are too many, it will take pages to write if one song is taken from every album. For that reason it will be enough to give some striking examples. We can not expect our youth who has been exposed to these kinds of music and noise pollution in the last twenty years to neither know nor understand Yahya Kemal, Münir Nurettin Selçuk, Selahattin Pınar, Alaeddin Yavaşça, Selahattin İçli, Erol Sayan, Aşık
Veysel and Pir Sultan Abdal.
Münir Nurettin Selçuk composed the poem (Beyatlı, 1994, p.86) 
Ya Lale Açmalıdır Göğsümüzde Yahut Gül
When we compare this poem with banal pieces of music above the point we have reached in the last twenty years is simply a disaster. Another upsetting point is that the depth in the artistic poem is not only not understood by the young but also considered as boring by them.
The Reflection of Popular Culture on the Society: Media
The most effective apparatus of the imposition of postmodern popular culture is media.
Especially broadcasts made in television and internet in which visuality is heavily promoted influence people and play a crucial role in standardization.
Media has long since lost its feature of being the conscience and voice of the majority of the society which acts independently. Media is acting in line with ideas of postmodern popular culture. Searches for an alternative media are unable to take a place in social platforms.
In this postmodern edge in which everything has lost its validity except for what is daily, social relations are being reconstructed in terms of indication values of commodities.
What lies in spatial-temporal order lasts only one day in this postmodern condition while the single dominant urge, there is, is based on the extremely fast consumption of everything. A totally virtual/visual lifestyle is penetrating through all dimensions of social life (Demirer, 1998, p.83 ).
This situation can best be followed on televisions. In "the society of the spectacle", television, because of its position and functionality, is one of the most important producers of indication values. For, no person presented on television has significance as a living being; s/he is just an image carrying an indication value. Media has the right to present (=presentation) a commodity in whatever form it wants (Demirer, 1998, p.83).
Since those who have the economic power are also the owners of the media, the whole power belongs to those who have the economic power and control the media. Hence, media is not only in the service of the economically and politically powerful, but it is part of that power mechanism itself (Başkaya, 2002, p.8) . While globalization which is the product of the new world order and which fosters inequalities is returning the whole globe into a homogenous "one small village"; as Clinton's advisor Benjamin Barber has put, world is being condemned to an economicpolitical globalization which we can call "Mc World". In the vicious circle of "the society of the spectacle" of the "Mc World" culture that is patented by Hollywood, image is preferred over words, simple over complex and supra-classes over classes. In other words, watching TV or a football match is easier than reading a book, thinking or making research. "Dream factory", which finds its expression in the manipulations of the culture of (or uncultured) "Mc Word" of "the society of the spectacle" that is patented by Hollywood, carries momentary excitements and entertainments to people (Demirer, 1998, p.82) .
We live in the virtual age of the culture of (or uncultured) "crème de la crème" in "the society of the spectacle" of the postmodern condition. Postmodern culture industry of the new world order replaced the model of tired, ignorant, pedantic, arrogant, self-suspicious "semi-intellectuals" with a new model of human: robust, ignorant, pedantic, arrogant, self-assured, avaricious, practical, scorning, culture vampire, TV kid, power-hungry and insensitive football fanatic, hooligan postmodern intellectuals (Demirer, 1998, p.83) .
Of course in a world where everything is corrupted, degenerated and is alienated from its "own" ethics, the sordidness of media is not surprising. Media is also working for the acceleration of banality and moral corruption. All sorts of money-based competition programs on TV are promoting the view that gaining money without laboring and even gaining a lot of money is good and possible. It promotes the idea of "immorality of practicalness", pillage and banditry. Television series, only purpose of which is taking ads and increasing profits, is serving for turning people into submissive customers through stultifying them (Başkaya, 2002, p.9) .
Football players, singers/folksingers, TV anchor people, media clowns, fashion models who display their bodies in order to advertise goods and services, etc. can all make million-dollar fortunes easily. This situation seems to bother no one and no one tries to question. Once the ethics of making money without endeavoring becomes established…So much so that mother-in-law of a famous person can easily have a reputation and a fortune. S/he can also well become a singer/folk singer even if it is late (these singers are somehow called artists). In the age of modern technology, there is no more a need for a special talent in order for one to be a musician, singer/folk singer, etc.
If s/he does not have a talent s/he can perform in advertisements, they are not differentiated as rich/poor but as famous/fameless (Başkaya, 2002, p.10) .
Banality increases with the richness. Each increase in wealth is accompanied by "moral" corruption. Artists act in advertisements or those who act in advertisements are counted as artists! No one is bothered with the fact that putting one's aesthetic talents into the service of selling goods or profiting is in fact the rejection of art and artist! What is the artist doing in advertisements which are stultifying people? Can there be a man/woman with a sense of aesthetics yet estranged from ethical concerns? Can a person who betrays his/her own ethics speak of art and artist (Başkaya, 2002, p.5) ?
Conclusion
We can stand against postmodern popular music by raising musicologist intellectuals. persistently where he leaves off, who wants the impossible and has dreams about achieving the impossible. In short he is the man of streets. We are again in need of "Don Quixote"s! (Demirer, 1998, p.225) .
